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Campaign moves into high gear 


More than 300 volunteers are now 
working on behalf of the Capital 
Campaign and canvassing is well 
underway in four of the Campaign 
Divisions—Major Corporations, 
National Corporations, Special Names 
and the University Community. Three 
other soliciting divisions—National 
Foundations, National Individuals and 
National Alumni—are in an advanced 
stage and will begin canvassing shortly 

A new canvassing division designed 
to approach professional individuals 


University Chancellor W. Earle McLaughlin (right) and Bell 
Canada’s Jean de Grandpré, the Capital Campaign’s 


has been established by the Campaign 
Steering Committee. Preliminary 
organization work for this division has 
already begun. 

Interviewed for this first issue of the 
Campaign Newsletter, National 
Chairman William Stinson says: “l am 
very pleased with the progress we have 
made since the March 1 official 
launching of the Capital Campaign. 

“We have received good coverage in 
the news media and we are getting a 
positive feedback from our prospects.” 

In addition to his duties as President 
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Honorary chairman, unveil a giant cheque announcing that 


the Campaign has already raised $4.8 million as of March 
71. See story next page. 


of Canadian Pacific Limited, Mr. 
Stinson has himself been busy in the 
advance canvassing of potential major 
donors. He reports the results are 
“gratifying”. 

However, he adds, “This is just the 
beginning. But enthusiasm is high 
within the University community, and | 
would like to maintain this spirit”. 

The National Chairman expresses his 
appreciation for the support all 
volunteers are providing. “With such 
help, I’m confident we'll achieve our 
goal of raising $25 million.” 
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Building together 


Capital Campaign gets big send-off 


Members of the Capital Campaign 
Steering Committee at their last meeting 
viewed an audio-visual presentation of 
the campaign’s official launch 
ceremonies and media coverage, 
prepared by the University’s audio- 
visual department. 

The 13-minute film included 
Campaign Honorary Chairman Jean de 
Grandpré and University Chancellor W. 
Earle McLaughlin unveiling a giant 
cheque for $4.8 million which 
represented the amount raised by the 
date of the official launching. It also 
showed footage from the two English- 
language and one French-language 
television news programmes which 
covered the event. (See the story on 
media coverage elsewhere in the 
issue.) 

The University officially launched its 
$25 million Capital Campaign on March 
1 at a morning press conference and an 
evening reception well attended by 
prominent members of the business 
world and University community. At 
the launching, National Chairman 
William Stinson expressed confidence 
that the campaign would achieve its 
goal of raising $25 million in five years. 


He also said that the University’s list of 
needs, which the Campaign will fund, 
represent “real necessities”, and he had 
examined the list with the “jaundiced 
eyes of a businessman”. 

This was the case especially for the 
centrepiece of the campaign, the 
proposed library centre. Said Stinson, 
“Anyone who's toured this campus can 
see how desperately library facilities 
are needed.” 

Rector John O’Brien observed that 
the list of projects to be funded is a 
sensible one and deserves support. He 
pointed to such projects as the 
development of a concert hall in the 
Hall building, the construction of a 
teaching theatre on the Loyola campus, 
various engineering, computer science 
and journalism projects, and 
scholarships. 

The University is asking the Quebec 
government for $20 million to support 
the building campaign. Although this 
may sound like a lot for the government 
in these financially straitened days, “the 
project makes sound financial sense,” 
the Rector said. “Over the years the 
project would save money, because the 
government would no longer have to 


Paul Vinet, Audio-Visual Coordinator for Media Development, showing off some 
of his handiwork to Rector John O’Brien, National Chairman William Stinson, and 
Robert McGregor, Director of Corporate Development of Voyages Bel-Air Inc. 
and Capital Campaign Vice-Chairman (national individual gifts). Vinet is 
responsible for creating the beautiful exhibition on the Campaign still located on 
the ground floor of the University’s Hall Building on de Maisonneuve Blvd. 


pay for all the space the University now 
rents.” 

As an example, he cited the 
approximately $1 million annually the 
University spends on rent for the Norris 
Building alone. 

Many University units now located in 
rented space would be moved to the 
library centre, he said. The University 
would begin construction within a year 
once the government gave its approval. 
The Rector was optimistic that approval 
would be granted. “| believe that we 
have made them an offer they can’t 
afford to refuse.” 

The University’s Chancellor W. Earle 
McLaughlin added his voice in urging 
support for the Capital Campaign. He 
said that Concordia was important not 
only in a local context but also ina 
national context. “Concordia is one of 
the major universities in Canada, not 
only because of its size, but also 
because of the quality and innovation 
of education it offers to students,” he 
said. 

Bell Canada’s Jean de Grandpré, the 
campaign’s honorary chairman, said he 
appreciated Concordia’s contribution to 
the community and believed Concordia 
should be supported as much as 
possible. 


Donor recognition and 
the Capital Campaign 


The Board of Governors of Con- 
cordia University has formally 
adopted a policy on Donor 
Recognition relative to the Capital 
Campaign. Details of the policy 
have been circulated to all 
volunteers in a special 
memorandum from National 
Campaign Chairman, William 
Stinson. 

The question of Donor 
Recognition may well be of interest 
to individuals wishing to make 
designated gifts,—that is to say 
donations for a specific use or 
purpose. 

The term ‘Donor Recognition’ 
means the application of aname 
proposed by the donor toa 
building, facility or service. 

Individuals, foundations or 
corporations may be so recognized. 
The naming may also be in the 
nature of a memorial. 

A list of designated gift 
opportunities is available from the 
Capital Campaign Office 
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(tel. 879-2874). 


Building together 


Group hosts fundraising reception 


When Arthur Pascal, Gerald Bronfman 
and Jack Reitman—all veterans of var- 
ious fundraising campaigns—found 
themselves sitting together at Concord- 
ia’s official launching of the Capital 
Campaign on March 1 (see photograph 
at right), they talked about ways to help 
the University. They knew many people 
who wanted to help Concordia achieve 
its financial goal of $25. million. 

Together with Mildred Lande, C.M., an- 
other devoted volunteer worker in com- 
munity affairs, the group decided to host 
a reception at the University to be held 
June 21 at 5-7 in the downtown Faculty 
Club. They approached G. Drummond 
Birks, Vice-Chairman of the Campaign’s 
Special Names Division, who thought the 
idea was excellent. Members of the 
organizing committee for this important 
fundraising event are: 


David Azrieli Thomas O. Hecht 

Bernard A. Theodore D. 
Bloomfield Lande 

Peter Bronfman Myer F. Pollock 

Gordon Brown James D. 

Robert J. Bruck Raymond 

Morley M. Cohen Sidney Schwartz 

Marvin Corber Alvin Segal 


Maxwell Cum- 


Reginald Weiser 


mings, C.M. Jonathan Wener 

Max Feldman Melvin C. Zwaig 
Guests for the evening will be University 
Chancellor W. Earle McLaughlin and 
Capital Campaign Chairman William 
Stinson. 

Mr. Birks encourages other groups to 
host similar events on behalf of the Capi- 
tal Campaign. 


‘Go for it, 
says student 


A Concordia student, Judith Fett, 
recently employed a novel way to give 
the University a donation. When she 
received a tuition credit for a course 
which she had dropped, she promptly 
signed it over to the University Capital 
Campaign. 

Fett observed that she hopes her 
example will encourage other 
students to donate money in this 
manner since “money donated in this 
way is not missed, because it has 
already been turned over at the 
beginning of the term. 

“Go for it!” she concluded. 


From I. to r. ) Gerald Bronfman, Arthur Pascal and Jack Reitman at the March 1 


launching of Concordia’s Capital Campaign. (Insert) Mildred Lande, C.M., also 


co-hosting the June 21 reception. 


Gazette editorial supports 
Capital Campaign 


The Newsletter is publishing this editor- 
ial supporting the campaign from the 
March 3 Montreal Gazette, entitled 
“Helping to repay the debt”. 

“What do we, as a nation, care about 
books? How much do you think we 
spend altogether on our libraries, public 
or private, as compared with what we 
spend on our horses?” 

So asked John Ruskin over a century 
ago. With the necessary transmutation 
of horses into, say, cars, Concordia 
University could well ask the same 
question today. 

Concordia is launching a five-year 
campaign to raise $25 million from the 
public, the most important goal of 
which is to build a new library for the 
Sir George Williams campus in 
downtown Montreal and expand 
existing facilities at the Loyola campus. 
The Quebec government is being urged 


to contribute an additional $15 million. 

The project is a worthy one, vital to 
the university and the community as a 
whole. Concordia’s existing library 
facilities are overcrowded and scattered 
in a variety of locations. The university 
cannot house all the books it needs, nor 
do students always have ready access 
to those books it already has. 

Concordia has long served the 
community in imaginative ways, most 
notably in offering degree programs at 
night and for mature students lacking 
the qualifications demanded by more 
traditional universities. Montreal, 
Quebec and indeed the world have 
benefited from the talents of men and 
women who might never have received 
university educations had it not been 
for Concordia. The campaign gives the 
community a chance to help repay the 
debt. 


Building together 


Elvie Smith 


Pierre Laurin 


Concordia honors business executives 


Among the recipients of honorary 
degrees at Concordia University’s 
Spring Convocation ceremonies are 
two well known Montreal businessmen 
who are also actively engaged as 
volunteers in the Capital Campaign. 

They are Pierre Laurin, Vice- 
President, Corporate Planning and 
Administration, Aluminum Company 
of Canada Ltd., who is a member of 
the Campaign Steering Committee, 
and Elvie Smith, President of Pratt and 
Whitney Canada Inc., who is a 
canvasser with the Major Corporate 
Division of the Campaign. Both are 


awarded the honorary degree of 
Doctor of Laws. 

Dr. Laurin, former Director of I’Ecole 
des hautes études commerciales, is 
awarded the honorary degree by 
Concordia as a tribute to his 
“dedicated service to the universities 
of Quebec of both languages” as well 
as to his “achievements in advancing 
business education in Canada.” 

Mr. Smith, who has written a 
number of papers on gas turbine 
development, is honored by the 
University for his “great achievements 
as an engineer and as an industrialist 
in Canada.” 


Capital Campaign 
Steering Committee 


National Chairman 
William W. Stinson 


Honorary Chairman 
A. Jean De Grandpré 


Honorary Treasurer 
M. Brian Mulroney 


National Vice-Chairman 
Claude |. Taylor 
Major Corporate Division 


Vice-Chairmen 
G. Drummond Birks 
Special Names 


Maurice J. Bourgault 
Peter Bronfman 


Peter A. Howlett 
National Alumni 


Pierre Laurin 


Norman McDonald 
Public Relations 


Robert Y. McGregor 
National Individual Gifts 


Cameron Nish 
University Community 


Ronald T. Riley 
National Foundations 


James H. Smith 
Corporate Division 


* * * * 


Ex-officio Members 
Chancellor of the University 
W. Earle McLaughlin 


Chairman, Board of Governors 
Donald W. McNaughton 


Rector and Vice-Chancellor 
John W. O’Brien 


Campaign Director 
Joseph J. Berlettano 


Campaign 
launch 
widely 
publicized 


The Capital Campaign's official 
launching was well publicized in the 
electronic and print news media of 
Montreal. 

The daily newspaper The Gazette 
printed stories on the official launching 
and the poor conditions of the library, 
and it also published an editorial 
supporting the campaign—“The project 
is a worthy one, vital to the university 
and the community as a whole.” (We 
are reprinting the editorial in its entirety 
elsewhere in the Newsletter.) 

The French-language press—Le 
Journal de Montréal, La Presse, and Le 
Devoir all carried stories about the 
launching. 

The major weekly newspapers—The 
Westmount Examiner, The St. Laurent 
News, The Suburban, The Sunday 
Express, The Downtowner, etc. all had 
articles detailing the Campaign. The 
NDG Monitor put the story on its front 
page including a picture of the design 
of the Loyola Campus Vanier Library 
extension. 

The electronic media broadcast 
stories on the Campaign. CFCF 
Television’s “Pulse News” gave 
prominence to the story, and CBC- 
Television news and Télé Metropole 
also carried the story. Rector John 
O’Brien and Capital Campaign 
Chairman William Stinson were 
interviewed on the CBC Television 
programme “Midday”, and the Rector 
was interviewed by CFCF and CBC 
Radio. CKGM Radio interviewed Capital 
Campaign Director Joseph J. 
Berlettano. 

Such corporate publications as Air 
Canada’s Horizon, and Bell Canada’s 
Bell News/Le Journal Bell had feature 
stories on the Campaign. 

The University’s publication The 
Thursday Report published weekly 
stories about the Campaign. During the 
week of the launching, it published a 
special eight-page insert of Campaign 
features. 


